
YOUR LICENSE TO ROCK

VENUE VISA



Venue Problem

15%
Only

of all Shows

Sell out

$13B
in Lost Revenue


(US)

70%
Average

Capacity Fill 

*Conversations w/ industry experts 
*Source IBIS World (UST)

Over



Consumer Situation 

Unique Experience, Social Activities
and Entertainment

*Source Microsoft, independant research

Overchoice & Lack of Info
*Source expert insight

Tickets Are Expensive
18% Increase '19 to '22

*Source  Pollstar



Venues

Monetize unsold
tickets leading up
to the show

Consumers

Solution

Access to those
tickets via Venue
Visa membership



How         Works 

One Pass Per Month 

Follow the Venue; The Artist

Consumers

Annual Member Fee ($240)

1-5 day lock In 

$420 of Value + more



The         App 



How it Works 
Venues

Realization Tickets
Won't Sell

Upload a % of Unsold 
Tickets on  V V

Revenue Increase
Per Event

+21%



$1.9 B
National Market


Opportunity

$9.5 M
Minnesota Market

Opportunity



Consumer Research 

Plan Weekends        
Spontaneously

70%  Would use a platform like this 

50%   Ticket Price
50%   Friend Influence 

90%



Traction
"It's really, really hard to

sell out events" 

"I really like the idea"

"There is no way this is
not a thing in 10 yrs."

“The industry is set to
experience a multi-year

growth period” (IBIS).



The Team

Garrett
Smith
E N T R  +  M K T G

Cory
Kaisersatt
E N T R  +  F I N A N C E

Advisors
S T E V E  C O L E
Music Business UST

Professor 

D A N N Y  P A U L S O N
Venue Marketing
Coordinator

J O E  D O E R M A N N
Venue Ops Manager



Item 1
100%

Item 1
100%

Item 1
100%

USE OF FUNDS

Web Development
Platform, UI, transactional ability

Marketing Effort
Grass Roots & Social Media

Seeking $350K on $3.5 M  Post

Venue Partnership Succes
Priority One

Launch by AUG 2023 



Opportunity

20 others like MSP

Additional Revenue Streams

Adjacent Markets





21%
Revenue Increase 
for Venues Total Event


Revenue

80 : 20
20%

36%

Ticket Kickback $5.54
67% Friend Ticket Purchase

Fullhouse FBM
Free Ticket Mindset 

Ticket Rev

FBM Rev

*Reference: IBIS World,Jukely, ThunderTix &  Subject Matter Specialist

(Highest Margin)

Ticket FBM



 MSP Market Opportunity

TAM

SAM

SOM

$9.5 M20
Venues

12
Tickets/Pass

18%
Tix  Available

$180
  V V  Price

$950k

10%
Penetration $95k

BETA Test

500
Users

*Source Statista, IBIS World,

Conversation with Professors &


Industry Experts



Age 21-39
Demographic

Buy Concert

Tickets

Target Market

Psychographic

Behavorial

1st /2nd Job

18-29 30-49 50-64

15 

10 

5 

0 

% Americans to buy concert

tickets in LTM

*Source Statista



Venue Value Creation



Summary of Customer
Research



3-Year Income Statement
Projections  



+12%  18%

67% of friends 
   buy a ticket

+ 33%
Increase FBM Spend

Full-House  Breakdown

30%

*Reference: Jukely & Thunder Tix, Independant research






